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Put Down Roots And Grow 
FOR MORE Info VISIT WWW.IMPACTMARYLANDREALESTATE.COM 

IMPACT MARYLAND MONTHLY 
With Stacy Allgood-Smith 

“Keeping it Real in Real Estate”                                                                                        MARCH 2021 

If you have friends, neighbors or family members who, like you, are a savvy homeowner who is concerned about how to maximize the value of your 
investment, and you think they would appreciate IMPACT MARYLAND MONTHLY, I’d be happy to make that happen...and, have it come as a gift 
from you.  Here’s how it works:  Simply shoot us an email (subscribe@ClientProfitSecrets.com) with your name and the name and address of the 
person whom would enjoy this newsletter.  I’ll include a note explaining that it is totally free because you arranged for a free subscription. 

At Impact Maryland Real Estate we live by 

the philosophy that “Stories are the 

Currency of our Society.” That’s why we 

say, ‘We Don’t Sell Homes; We Sell 

Dreams.’ 

HEADLINES 

- Mugs & Trees Pgs. 1 - 3 

- March Birthdays. Pg. 4 

- Don’t Forget to Have Fun Pg. 4 

- Stories From the Street – What’s Up with 

the Market?   Pg 5 

- Impact Club Our Last One? Pg. 6 

- Social Media Stories Pg 7 

-What Recent Members said about their 

experience with our Company.   Pg. 8 

 

Mugs & Trees 

This morning, as I was sipping my first cup of coffee (or 

cawfie, as I like to call it), I was thinking about my cawfie 

mug, among other things. This morning I was using my 

Salisbury Alumni mug. It holds about a cup and a half, so 

it’s great for that extra jolt needed in the mornings for me. 

I may have mentioned I’m not a morning person, so cawfie 

is very dear to me. 

Do you have a favorite mug? I have a few favorites, like my 

Longaberger pottery mugs and a Bahama Breeze mug that 

is so colorful and cheery. Not to mention a mug I got as a 

birthday gift – a homemade pottery one, created by our 

talented and sweet neighbor. She even put a little thumb rest 

on the handle. 😊 

Rick has his favorites, too. They have Snoopy on them, or 

the one that is designed like Charlie Brown’s shirt. Do you 

sense a theme with him? 

 

 

Continued on the Inside… 
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Then it made me think – 

why do we have specific 

glasses or cups or mugs for 

specific purposes? 

Hey, I can’t control the 

random way my mind 

works. I think I got that 

from my mother. 

If you are in Target or Bed 

Bath and Beyond and 

looking to buy a set of glasses, you might get a 

little confused. They have water glasses, wine 

glasses, and juice glasses, just to name a few. 

And the wine glasses? There are different red 

wine glasses from white wine glasses. Which are 

also totally different than brandy snifter glasses. 

There are tea cups and cawfie mugs, too. Very 

different apparently. 😉 

While I sipped my cawfie and pondered my mug 

and other 

random 

specific 

glasses I’ll 

never probably 

have, I also 

reflected on 

the last year 

and why my 

glasses and 

mugs have 

become more 

well-used. 

As we surpass 

the year mark 

of the 

beginning of 

shutdowns, 

social 

distancing, and toilet paper shortages, I feel like 

what were routines pre-COVID have been pretty 

much uprooted, chopped down, and mulched. 

Many of us have all new routines now. Like 

Zoom calls or people teleworking who had never 

done that before. 

Teleworking has helped things 

like being able to change over a 

load of laundry in the middle of 

the day rather than waiting for 

the weekend to do laundry. 

Zoom calls have saved gas and 

mileage on our vehicles for 

meetings that we would 

otherwise have to drive to. 

Of course our internet 

connections have become more important, along 

with the speed needed to keep up with the high-

volume video calls. 

Not only have our internet connections been 

working double, but the glassware and 

ceramicware in people’s homes have also really 

gotten a lot of use in the last year, along with any 

other stuff we have at home. 

Pssttt...secret time....I’ve heard of some people 

who have on occasion put wine in cawfie mugs 

during zoom calls to be more indiscrete. 

I’ve even heard of people blowing on that same 

wine-filled mug to make it look like the “cawfie” 

is hot. 

Ok, maybe it was just a facebook meme that 

mentioned doing that. After this past year, I can’t 

be certain where I’ve heard or read what. 

But to be sure, we have all been doing things so 

differently than we had in the “beforetimes” – an 

expression to express our pre-COVID existence. 

In a lot of ways, I feel like we have grown wiser 

and mature. It’s been kind of like being pruned by 

taking away some of the distractions in our lives 

to allow for more growth. 

Years ago, when I was thinking about starting my 

own massage practice, I was wrestling with a 

name for it, and any logo or branding that would 

go along with it. As it always seems to happen, I 

had a brilliant thought that woke me up at 2am. 

That thought became Allgood Therapeutic 

Massage - because with a surname like Allgood, 

why wouldn’t you use it???. 

Cats, I’ll tell ya. They’re up on the TV 
stand, trying to figure out how they get 

on there. 

Who dis chick staring at me? 
(it’s a mannequin, but boy, how 

creepy) 
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I thought the logo could incorporate ATM 

somehow (and not 

the automatic tellers) 

and thought the 

bonsai tree could be 

shaped in such a way 

to look like a “T” for 

Therapeutic. 

Of course, the bonsai signifies something that is 

special and needs to be cared for meticulously, 

which is the way I’d always want to think of my 

massage clients. 

Of course, since getting into real estate, I knew 

wanted to take care of these clients in the same 

way. 

Up until recently, I hadn’t thought about a logo or 

tag line for my real estate business. Then the new 

agents joined the company. They had their own 

branding they’d established before and have 

incorporated it into their businesses within Impact 

Maryland Real Estate. 

It got me to thinking about what I want to say, via 

branding, to my clients and potential clients. I 

came back to the thought of the bonsai. Or trees 

in general. 

Why couldn’t I use the bonsai tree in a real estate 

logo? After all, the Impact Maryland Real Estate 

logo has a house in it, and what would be close to 

a house? 

A tree!!! 

The tagline came 

easily after that. 

Put down roots 

and grow! 

It’s been four 

years since Rick 

and I have been 

in our home. We 

have had our 70 year old home challenges, but we 

have put down our roots and love watching the 

wildlife out back. We are looking forward to 

watching the new growth this spring. 

What about you? 

Picture sipping your cawfie on your own patio 

while watching the deer graze, or in your cozy 

chair in your living room watching the latest 

infomercials on the best product to clean your 

countertops. 

Think of the days when we can be free to have a 

friend (or five) over for cawfie and talk about 

the latest Netflix original show. 

If you don’t have your roots put down yet, to 

picture these thoughts, or you dream of 

something else, let’s chat about what we can do 

to make your dreams a reality! 

Until Next Month, 

Stacy 

 

 

CREME DE MENTHE 

BROWNIES!!! 

Brownie: 

1cup sugar 

½ cup butter 

4 eggs 

1 cup flour 

1 16 oz can Hershey Syrup 

1 tsp vanilla 

Grease 9x13” pan. Bake at 350 degrees for 35 min. 

Cool completely. 

Mint Center: 

½ cup butter 

2 cups confectioners sugar (10X sugar) 

2-3 TBSP Creme De Menthe flavoring 

(add a little green food coloring if desired) 

Cream all ingredients together and spread over 

cooled brownies 

Topping: 

Melt 1 cup Chocolate Chips with 6 TBSP butter 

Cool. Then pour over top the creme. 

Fridge the brownies until cool, then cut and enjoy!  
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Don’t Forget to Have Fun!!!!  

 

 

 

Happy Birthday 

Here are March Birthdays from our friends of Impact Maryland Monthly.  If you have a birthday in March and 
don’t see your name on this list, please email or call us so that we will include your birthday. 

 

 

 

 

 

 

 

 

 

 

Be Sure to Wish these Friends a HAPPY BIRTHDAY if you see them. 

March Quiz Question 

Q: What is the nickname of Viking 
King Harald Gormsson who was 
known for uniting Denmark and 

Norway in 958AD? 

Everyone who texts, emails or calls in 
the correct answer by the last day of 

this month will be entered into a 
drawing for a $25 gift certificate to 

Amazon. 

February Question & Answer 

Q What is a group of giraffes 
called? 

A: A Tower 

 

Congratulations: Christi Tuccil! 

 

 

Matt Bybel  Mar 1st 

Linda Cascio  Mar 1st 

Jackson Raymond Mar 3rd 

Addison Burrier Mar 4th 

Steve Hubbs  Mar 5th 

Felicia Martin  Mar 6th 

Sheila Roark  Mar 6th 

Gaylen DiSanto Mar 7th 

Blake Allgood  Mar 12th 

Keith Brenneman Mar 15th 

Eleanor Hubbs  Mar 15th 

Laura Bauer  Mar 17th 

Chris Cavey  Mar 18th 

Aaron Webb  Mar 20th 

Jay Beard  Mar 20th 

Mason Allgood Mar 22nd 

Judy Ballenger Mar 22nd 

Kaden Blumer  Mar 22nd 

Danielle Finamore Mar 22nd 

Amy Healey  Mar 22nd 

Theresa Murray Mar 26th 

Marilyn Meagher Mar 28th 

Khloe Quill  Mar 31st 

Fallon Williams Mar 31st 
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What’s Up with the “Market?” 

We, at Impact Maryland 

Real Estate, get this 

question ALL THE TIME.  

Family gatherings.  Running 

into Friends at Target.  

Whatever/Wherever we are 

viewed as experts with all 

the answers needed for real 

estate. 

Truth be told we are experts. 

We do real estate 

EVERYDAY!  We talk to 

others in the industry not 

only locally, but all over the 

country.  We talk to others 

in ancillary businesses like 

mortgage, inspectors, title companies and other 

supporting industries.  We have a very microscopic 

view of the market. 

It is clear to us that what is going on in the 

market is VERY SIMPLY – Economics 101 – 

Supply and Demand.   

There are MANY, MANY, MANY factors that go 

into the state of the market but looking specifically 

into why this is SUCH A SELLERS MARKET is 

simply a function of the demand of buyers to 

purchase homes now far outweighs the supply of 

homes for sale. 

Just this past weekend we had a buyer looking at a 

$900,000 house in Frederick County.  Now, 

typically, when you get into that price range there 

are limited buyers, and the house might sit on the 

market for some time until the ‘right’ buyer comes 

along.  But this house, after talking with the listing 

agent, ended up with 7 OFFERS!!! 

This is unlike anything we have seen before! 

Have you ever been at one of 

those lakes with all the fish 

swimming around and a little 

kid drops a morsel of food 

into the water and what seems 

like an endless amount of fish 

all fight for that piece of 

food? 

Yeah, that’s what the 

market is now!!! 

But instead of fish, there are 

buyers… and instead of a 

morsel of food, there are 

houses 😉 

The supply is EXTREMELY 

low with 140 active ‘resales’ (excluding new 

construction) and there are currently 914 properties 

UNDER CONTRACT! 

What this tells us is that for every house that is 

listed there are about 7 buyers willing/looking to 

purchase and thus this is having an effect on the 

market that leads to an increase prices and has 

escalated the overall market. 

Buyers have to be very creative in getting their 

offers accepted as we are routinely seeing 6, 7, 12 

offers on properties.  And you have to have 

someone that is an expert in structuring offers to get 

your offer accepted in today’s market. 

Conversely, if you are looking to sell, NOW is the 

time while the inventory is low and buyers are in a 

feeding frenzy.   

If you want to know the multitude of factors that go 

into where this market is now, feel free to reach out 

to us. 

 

‘Stories From The Street’ 

Stories from the Street is a series monthly articles using real life examples, told in ‘story’ format to give you 
knowledge of what actually happens behind the scenes of a Real Estate Transaction. 
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 Our Last One??? 

A couple of 

weeks ago on 

Tues February 

16th 

ImpactClub® 

Frederick did it 

again.  We 

brought together 

3 local charities; 

SOAR, SHIP of Frederick County, and Hayden’s 

Heros to share their story with our members…  

Fifteen minutes later we voted, and Hayden’s Hero 

walked away with a committed donation of 

$31,300!!! 

This is as much money, in one night, in a 5-minute 

speech that Hayden’s Heros raised in 2020!  Imagine 

that?!?!?  

I hope this is the last ImpactClub® Event… 

No.  No.  No.  ImpactClub® is not closing our doors.  

How could we close our doors with over $440,000 

donated to charities locally since 2017?  I hope this 

is the last time that we aren’t TOGETHER for an 

ImpactClub® Event. 

This last year has been tough on EVERYONE.  

Every single person in the world has been affected 

one way or another by COVID!  Lots of people have 

lost jobs.  Families are struggling.  Charities are 

having more of an impact now, more than EVER!  

Charities are changing their models to help 

immediately with local needs of food and 

necessities! 

To that end, I thank the 317 ImpactClub® members 

who have continued to support ImpactClub® 

Frederick and through their commitment to 

ImpactClub® have supported Frederick and the local 

charities. 

ImpactClub® has the waterfall effect.  We are the 

conduit between doing good and giving back and 

the people who these charities help daily.   

There are SOOOOO many fundraisers out there, so 

many people doing good and it is SO hard to raise 

money, TRUST ME, we talk to charities almost 

everyday.  Isn’t it nice to know that you can do good 

and give back and all you have to do is logon, listen 

to 3 amazing stories, and vote?!?!?! We take care of 

the rest!!! 

The other component, and we are BLOWN AWAY 

that we continue to grow each quarter, is the actual 

LIVE EVENT!  

If you have never been… You have to come next 

time!!!   

The atmosphere is INCREDIBLE!!!  The 

camaraderie is something to behold!  Beautiful 

people with beautiful souls giving back locally.  

Hugging.  

Chatting.  

Catching up.  

And then 

listening to 

the charities 

and voting 

on the one 

they want to 

walk away 

with a huge donation! 

My commitment is to have a LIVE EVENT for our 

18th Event in May!!! 

Somehow Someway we will get together in May. 
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Social Media Stories 
I share quite a bit on Social Media platforms, especially on Facebook. I know some of you may not be on 
Social Media, so here are a few of my Social Media Stories that got some interest, likes, and comments. 
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For Inquires AND Referrals contact: 

StacyAllgoodSmith.Impact@gmail.com 

Or Call/Text to 240-446-2210 

Testimonials from recent ‘IMPACT Maryland Monthly’ Members 

We LOVE our clients and work tirelessly to get Superior Results when you hire us.  We realize that your home is your most important 

investment we treat the entire experience knowing that it is YOUR family and YOUR life that we are involved.  We don’t take this 

responsibility lightly.  The following review is of one of our Partners and is taken off our Facebook Page.  If we have worked with you, 

we’d love your feedback.  www.facebook.com/impactmarylandrealestate  

- After a few "bad" experiences in the past, it was a relief to work with one who went the extra mile, worked tirelessly on our behalf, 

kept us informed along the entire process, and was extremely responsive to any and all inquiries.  I would highly recommend this 

team to anyone looking to either buy or sell a home. (Barton L.) 

This newsletter is intended for entertainment purposes only.  Copyright 2021 Impact Maryland Monthly.  This information is solely advisory, and should not be 
substituted for medical, legal, financial or tax advice.  Any and all decisions and actions must be done through the advice and counsel of a qualified physician, 
attorney, financial advisor and/or CPA.  We cannot be held responsible for actions you may take without proper medical, financial, legal or tax advice. 

       IMPACT MARYLAND MONTHLY 
      with Stacy Allgood-Smith 

3295 Prices Distillery Rd 
Ijamsville, Md. 21754     
240-815-0890 
                                                                        

http://www.facebook.com/impactmarylandrealestate

